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No more

Concessions
New model takes hold

What smart
companies are

doing in 2003

Brock MacLean of
Resident Awards
takes on concessions..

 LEADERSHIP
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ISSUE B



WHEN MARGARET PHILLIPS
PLAYS GOLF at multifamily
industry outings, pvnpk‘ want
her on their team. She's the
one designated to tee off.
Known for her ability to drive
the hall lone so it lands dead
center in the middle of the
fairway, Phillips sets up her
reammates nicely to ensure
the foursome has a ball in
play. Her approach to golf has
striking parallels to her work
within the multifamily.

As National Marketing
director of SureDepuosit, the
leading provider of security
deposit alternatives for the
multifamily industry, she has
earned a reputation for her
boundless, but well-directed

energy, and for working

alongside owners and property
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managers to tee up their risk
management, balance sheets
and marketing priorities for
better ROL. As with golf, she is
passionate about her work,
intensely focused, and thrives
on her ability o relate to her
clients on a personal, as well as
business level,

Her love of golf, strong
work ethic and affinity for
people have their roots in
Myrtle Beach, where she was
raised, and from the age of 7,
worked in her family's
restaurant serving the constant
flow of Memorial to Labor Day
beach visirors.

After praduating with an
accounting degree, Phillips
went to work for a small real
estate and insurance agency

where, over the course of

Margaret .

L

Margaret Philips,
National Marketing
Divector of
SureDeposit hased in
Dallas, Texas.
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